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Spending by Race and Ethnicity, 2006

Asians spend more than the average household, while Hispanics and blacks spend less. The $57,544 
spent by Asian households in 2006 was 19 percent above average and surpassed the spending 
of every other racial or ethnic group. Black households spent $34,583 in 2006, or 29 percent less 
than average. Hispanic spending, at $43,053, was 11 percent below average. 

Asian spending reflects their above-average incomes, a consequence of their high educational 
attainment. Asian households spend well over two-and-a-half times the average on education and 
more than twice the average on public transportation (mostly airline fares). Different eating habits 
manifest in Asians’ much-higher-than-average spending on seafood and fresh vegetables.

Hispanic and black spending exceeds that of the average household in many categories. 
Because of their larger families, Hispanic households spend well more than the average house-
hold on many food items including eggs, fruit, beef, poultry, vegetables, milk, and pork. They 
spend 56 percent more than the average household on rented dwellings and 49 percent more on 
clothes for infants. 

Blacks spend 37 percent more than the average household on rented dwellings, 27 per-
cent more on poultry, and 18 percent more on pork. They spend 32 percent more on clothes for 
boys.
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OVERVIEWTable 1.10 Average spending by race and Hispanic origin of householder, 2006   

(average annual spending of consumer units by product and service category and by race and Hispanic origin of consumer unit reference person, 2006)

 total    non-Hispanic 
 consumer units Asian black Hispanic white and other

Number of consumer units (in 000s) 118,843 4,098 14,265 13,664 91,049

Average number of persons per consumer unit 2.5 2.7 2.6 3.2 2.3

Average before-tax income of consumer units $60,533 $75,865 $41,142 $48,108 $65,417

Average annual spending of consumer units 48,398 57,544 34,583 43,053 51,351

FOOD 6,111 7,411 4,530 6,170 6,351

Food at home 3,417 3,947 2,796 3,719 3,470

Cereals and bakery products 446 524 366 427 462

Cereals and cereal products 143 216 133 164 141

Bakery products 304 308 232 263 321

Meats, poultry, fish, and eggs 797 1,022 845 999 759

Beef 236 256 213 310 229

Pork 157 172 186 197 147

Other meats 105 86 88 104 108

Poultry 141 173 179 185 128

Fish and seafood 122 285 141 146 115

Eggs 37 50 38 58 33

Dairy products 368 298 237 384 387

Fresh milk and cream 140 131 101 176 141

Other dairy products 228 167 135 208 246

Fruits and vegetables 592 884 432 735 596

Fresh fruits 195 291 123 258 197

Fresh vegetables 193 348 120 250 196

Processed fruits 109 142 102 123 108

Processed vegetables 95 103 87 105 94

Other food at home 1,212 1,219 916 1,173 1,265

Sugar and other sweets 125 114 90 101 133

Fats and oils 86 84 73 91 87

Miscellaneous foods 627 646 461 582 660

Nonalcoholic beverages 332 332 278 365 336

Food prepared by consumer unit on trips 43 43 13 33 49

Food away from home 2,694 3,463 1,735 2,451 2,881

ALCOHOLIC BEVERAGES 497 302 210 326 568

HOUSING 16,366 21,332 12,754 15,412 17,070
Shelter 9,673 14,782 7,378 9,639 10,035

Owned dwellings 6,516 10,168 3,600 5,355 7,142

Mortgage interest and charges 3,753 6,589 2,378 3,459 4,009

Property taxes 1,649 2,422 753 1,181 1,859

Maintenance, repair, insurance, other expenses 1,115 1,157 469 715 1,275

Rented dwellings 2,590 3,655 3,555 4,031 2,225

Other lodging 567 958 223 253 668

Utilities, fuels, and public services 3,397 3,221 3,461 3,224 3,413

Natural gas 509 475 593 377 515

Electricity 1,266 1,063 1,333 1,203 1,265

Fuel oil and other fuels 138 54 39 40 168

Telephone services 1,087 1,176 1,154 1,202 1,059

Water and other public services 397 453 342 403 405

Household services 948 1,005 545 661 1,053

Personal services 393 474 269 330 421

Other household services 555 530 276 331 632

Housekeeping supplies 640 557 482 529 681

Laundry and cleaning supplies 151 117 188 176 142

Other household products 330 297 218 280 355

Postage and stationery 159 144 76 73 184

Household furnishings and equipment 1,708 1,767 888 1,359 1,889

Household textiles 154 249 87 154 164

Furniture 463 552 300 424 494

Floor coverings 48 15 10 26 56
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 total    non-Hispanic 
 consumer units Asian black Hispanic white and other

Major appliances $241 $261 $119 $205 $266

Small appliances and miscellaneous housewares 109 94 52 84 121

Miscellaneous household equipment 693 596 319 465 787

APPAREL AND RELATED SERVICES 1,874 2,117 1,762 2,278 1,829
Men and boys 444 514 385 603 428

Men, aged 16 or older 353 456 266 450 351

Boys, aged 2 to 15 91 58 120 153 77

Women and girls 751 814 636 844 755

Women, aged 16 or older 629 712 529 662 639

Girls, aged 2 to 15 122 102 108 182 116

Children under age 2 96 80 108 143 87

Footwear 304 380 391 427 271

Other apparel products and services 280 329 241 262 288

TRANSPORTATION 8,508 9,722 6,130 8,286 8,913
Vehicle purchases  3,421 3,823 2,362 3,400 3,590

Cars and trucks, new 1,798 2,672 1,046 1,661 1,934

Cars and trucks, used 1,568 1,151 1,280 1,690 1,598

Other vehicles 54 – 36 50 58

Gasoline and motor oil 2,227 2,191 1,740 2,319 2,289

Other vehicle expenses 2,355 2,519 1,742 2,152 2,481

Vehicle finance charges 298 220 246 326 302

Maintenance and repairs 688 678 456 610 736

Vehicle insurance 886 1,037 710 814 925

Vehicle rentals, leases, licenses, other charges 482 584 330 402 518

Public transportation 505 1,189 286 414 553

HEALTH CARE 2,766 2,262 1,497 1,659 3,129
Health insurance 1,465 1,363 927 780 1,651

Medical services 670 523 248 504 761

Drugs 514 286 272 305 582

Medical supplies 117 89 49 69 135

ENTERTAINMENT 2,376 1,941 1,172 1,568 2,684
Fees and admissions 606 675 192 401 701

Audio and visual equipment and services 906 937 747 772 951

Pets, toys, and playground equipment 412 202 143 207 485

Other entertainment products and services 451 127 91 188 546

PERSONAL CARE PRODUCTS AND SERVICES 585 772 519 537 602

READING 117 100 46 43 139

EDUCATION 888 2,332 495 633 986

TOBACCO PRODUCTS AND SMOKING SUPPLIES 327 181 187 150 375

MISCELLANEOUS 846 670 544 575 934

CASH CONTRIBUTIONS 1,869 1,568 1,384 1,343 2,023

PERSONAL INSURANCE AND PENSIONS 5,270 6,837 3,354 4,074 5,747

Life and other personal insurance 322 410 245 151 360

Pensions and Social Security 4,948 6,428 3,109 3,923 5,387

PERSONAL TAXES 2,432 3,223 626 1,034 2,922
Federal income taxes 1,711 2,276 336 753 2,069

State and local income taxes 519 755 222 231 608

Other taxes 202 193 69 50 246

GIFTS FOR PEOPLE IN OTHER HOUSEHOLDS 1,154 1,438 552 792 1,302

Note: Asian and black include Hispanics and non-Hispanics who identify themselves as being of the respective race alone. Hispanic includes people of any race who identify them-
selves as Hispanic. Other includes people who identify themselves as non-Hispanic and as Alaska Native, American Indian, Asian (who are also included in the Asian column), Native 
Hawaiian or other Pacific Islander, as well as non-Hispanics reporting more than one race. Spending by category will not add to total spending because gift spending is also included 
in the preceding product and service categories and personal taxes are not included in the total. “–” means sample is too small to make a reliable estimate. 
Source: Bureau of Labor Statistics, 2006 Consumer Expenditure Survey, Internet site http://www.bls.gov/cex/



CHAPTER 3

Spending on Entertainment, 2006

Entertainment spending has grown since 2000, despite the volatility in the economy. The average 
household spent $2,376 on entertainment in 2006, up from $2,181 in 2000, a 9 percent rise after 
adjusting for inflation. Overall, Americans devoted 4.9 percent of their spending to entertain-
ment in 2006, just as they did in 2000. The average American household now spends over $500 
more on entertainment per year than on clothes.

Household spending on entertainment peaks in the 35-to-44 age group at one-quarter more 
than average, and declines with age to less than half the average among householders 75 or older. 
Householders aged 65 to 74 spend considerably more on entertainment than householders under 
age 25. Those aged 55 to 64 spend well more than twice the average on motorized recreational 
vehicles, camping trailers, and motorboats. The biggest spenders on television sets are house-
holders aged 25 to 34, while those aged 35 to 54—many the parents of teenagers—spend more 
on personal digital audio players than other age groups. 

Households with incomes of $100,000 or more spent $5,568 on entertainment in 2006, well 
more than twice what the average household spends. High-income households spend far more 
than average on nearly every entertainment category. Households with incomes of $100,000 or 
more account for 16 percent of households, but they control 37 percent of entertainment spend-
ing. They account for 55 percent of spending on social, recreation, and civic club memberships, 
for 53 percent of spending on fees for recreational lessons, and for half the recreational vehicle 
rental market.

Married couples with children aged 6 to 17 at home spend much more on entertainment 
than other household types—57 percent more than the average household. They are especially 
big spenders on fees for recreational lessons, devoting more than four times the average to this 
item. They spend well more than twice the average on video game hardware and software as 
well as personal digital audio players. Married couples without children at home, many of them 
empty-nesters, spend more than twice the average on motorized recreational vehicles. 

Asians, blacks, and Hispanics spend less than the average household on entertainment. 
In some categories, however, they spend more. Asians spend 51 percent more than the average 
on fees for recreational lessons. Blacks spend much more than average on rentals of television 
sets. Hispanics spend much more on radios than other racial or ethnic groups. Non-Hispanic 
whites spend 20 percent more than average on pets, while Asians, blacks, and Hispanics spend 
less than half the average on this item. 

Households in the West spend one-quarter more on entertainment than households in the 
other regions. Southern householders spend the least on entertainment, just 88 percent of aver-
age. Spending on cable TV is highest in the Northeast, whereas Southerners and particularly 
Westerners spend well above average on satellite dishes. Midwestern households lead the nation 
in spending on stamp and coin collecting and fireworks.

College graduates spend one-half more than the average household on entertainment. 
They account for only 28 percent of all householders but control 62 percent of spending on social, 
recreation, and civic club memberships, 61 percent of spending on fees for recreational lessons, 
and 60 percent of spending on recreational vehicle rentals. Householders without a high school 
diploma spend 63 percent more than average on stamp and coin collecting. 
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Table 3.1  Entertainment: Average spending by age, 2006

(average annual spending of consumer units (CU) on entertainment, by age of consumer unit reference person, 2006)

 total
 consumer units under 25 25 to 34 35 to 44 45 to 54 55 to 64 65 to 74 75+

Number of consumer units (in 000s) 118,843 8,167 20,071 23,950 24,696 18,952 11,764 11,243

Average number of persons per CU 2.5 2.0 2.9 3.2 2.7 2.0 1.9 1.5

Average before-tax income of CU $60,533.00  $29,057.00  $57,208.00  $75,613.00  $77,043.00  $64,425.00  $46,064.00  $29,525.00 

Average spending of CU, total 48,398.32 28,180.58 47,582.37 57,476.34 57,563.25 50,788.79 40,959.64 28,904.49

Entertainment, average spending 2,375.53  1,348.50  2,237.04  2,966.43  2,769.74  2,665.65  2,049.49  1,098.82 

FEES AND ADMISSIONS 606.11 280.38 474.89 839.38 757.04 604.96 558.99 299.76

Recreation expenses on trips 28.25 8.59 22.36 33.47 34.82 35.36 31.92 11.65

Social, recreation, civic club membership 123.48 49.56 90.52 147.31 134.92 144.95 144.48 101.93

Fees for participant sports 81.69 34.36 57.67 94.66 84.44 99.32 93.19 83.59

Participant sports on trips 27.14 4.28 15.69 37.41 39.32 35.54 18.13 10.79

Movie, theater, amusement park, and other admissions 112.42 98.34 107.63 156.21 130.73 105.21 82.23 41.40

Movie, other admissions on trips 48.20 20.66 45.48 60.29 61.27 52.48 45.18 14.54

Admission to sports events 39.06 24.87 40.04 53.80 46.26 41.48 26.63 9.31

Admission to sports events on trips 16.06 6.88 15.15 20.09 20.42 17.49 15.06 4.85

Fees for recreational lessons 101.57 24.25 57.99 202.67 170.05 37.76 70.25 10.05

Other entertainment services on trips 28.25 8.59 22.36 33.47 34.82 35.36 31.92 11.65

AUDIO AND VISUAL EQUIPMENT, SERVICES 906.09 671.96 969.33 1,051.84 1,020.35 905.76 791.33 522.53
Television sets 130.39 110.54 161.54 143.92 144.54 133.26 112.93 42.71

Radios 5.95 0.02 13.05 5.94 5.32 7.30 0.56 2.13

Cable TV and community antenna 539.04 295.44 523.63 577.83 599.80 583.54 551.46 439.36

Tape recorders and players 5.62 8.38 4.44 3.60 5.15 4.97 17.39 –

VCRs and video disc players 16.12 24.04 16.12 20.91 18.31 13.40 11.80 4.43

Miscellaneous sound equipment 0.80 – 1.35 1.11 0.42 1.09 0.81 –

Sound equipment accessories 7.88 9.58 1.81 12.85 6.26 11.73 10.73 1.09

Video cassettes, tapes, and discs 41.20 51.26 53.37 54.49 45.97 36.64 17.40 5.95

Video game hardware and software 34.10 42.33 47.67 52.70 40.02 19.16 7.99 3.75

Streaming and downloading video 1.03 0.73 0.86 2.00 1.18 0.80 0.46 0.16

Repair of TV, radio, and sound equipment 5.53 0.43 2.96 7.24 6.12 8.21 5.49 4.36

Rental of television sets 0.44 1.22 0.89 0.56 0.33 0.13 – –

Personal digital audio players 17.41 15.61 18.63 29.03 23.92 10.04 5.68 2.17

Sound components and component systems 13.66 17.62 14.33 22.59 15.89 9.64 4.80 1.75

Satellite dishes 0.92 0.26 0.97 1.85 1.26 0.61 0.07 –

Compact discs, records, and audio tapes 34.03 46.49 36.64 40.94 42.32 29.30 21.65 8.27

Streaming and downloading audio 3.62 2.38 5.06 4.90 5.27 2.35 0.79 0.72

Musical instruments and accessories 15.67 11.14 19.18 23.19 21.93 9.21 8.13 1.72

Rental and repair of musical instruments 1.16 – 0.76 2.58 1.15 1.43 0.12 0.30

Rental of video cassettes, tapes, discs, films 31.44 34.44 45.84 43.58 35.16 22.94 12.48 3.66

PETS, TOYS, HOBBIES, AND 
PLAYGROUND EQUIPMENT 412.49 209.13 407.50 497.04 497.23 480.15 344.16 162.72
Pets 316.00 140.27 257.76 366.00 413.74 396.33 278.58 132.61

Pet food 133.01 57.83 106.57 148.21 175.48 173.46 116.23 60.34

Pet purchase, supplies, and medicines 55.21 41.55 49.39 71.98 61.13 65.19 51.19 14.89

Pet services 34.01 6.95 27.81 38.78 45.66 43.40 28.73 18.65

Veterinarian services 93.77 33.94 73.99 107.03 131.48 114.27 82.44 38.73

Toys, games, hobbies, and tricycles 86.32 66.46 139.17 116.35 75.00 73.09 53.48 23.96

Stamp and coin collecting 5.62 0.20 2.66 3.49 6.74 8.39 11.69 5.93

Playground equipment 4.55 2.19 7.92 11.22 1.75 2.35 0.40 0.22
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 total
 consumer units under 25 25 to 34 35 to 44 45 to 54 55 to 64 65 to 74 75+

ENTERTAINMENT/AVERAGE SPENDING BY AGE

OTHER ENTERTAINMENT SUPPLIES, 

EQUIPMENT, SERVICES $450.83 $187.02 $385.32 $578.16 $495.11 $674.78 $355.01 $113.80

Unmotored recreational vehicles 46.86 0.44 15.95 66.62 44.27 96.26 39.47 23.85

Boat without motor and boat trailers 12.96 0.44 15.95 18.44 9.84 24.50 2.36 3.56

Trailer and other attachable campers 33.90 – – 48.17 34.43 71.76 37.11 20.29

Motorized recreational vehicles 163.78 24.42 87.07 167.30 181.31 383.98 121.02 29.52
Motorized camper 32.44 – – 15.11 21.35 143.68 – 21.65

Other vehicle 32.73 2.87 13.30 62.91 14.11 34.45 85.24 7.88

Motorboats 98.61 21.55 73.78 89.28 145.85 205.86 35.77 –

Rental of recreational vehicles 6.54 1.77 4.52 7.33 6.21 12.80 6.32 2.36

Docking and landing fees 6.29 0.29 1.98 7.82 12.96 6.19 2.77 4.30

Sports, recreation, exercise equipment 134.70 74.30 166.04 220.78 138.92 86.07 118.41 28.99
Athletic gear, game tables, exercise equipment 58.11 18.04 81.89 96.60 55.01 37.52 41.28 21.47

Bicycles 13.05 21.03 13.47 24.91 12.70 8.52 3.00 0.17

Camping equipment 10.40 4.06 15.74 17.81 14.74 3.23 1.84 1.33

Hunting and fishing equipment 28.68 22.61 26.65 40.56 27.12 20.79 54.33 1.57

Winter sports equipment 5.62 4.14 5.66 8.95 10.26 1.55 1.64 0.32

Water sports equipment 5.51 0.87 6.83 4.54 7.24 6.58 7.30 1.16

Other sports equipment 7.53 3.39 8.23 13.64 8.63 5.20 3.33 2.23

Rental and repair of miscellaneous sports equipment 3.64 0.14 7.57 3.06 3.23 2.68 5.69 0.72

Photographic equipment and supplies 81.84 68.57 92.69 95.05 99.00 85.21 59.78 23.68
Film 6.39 4.08 4.47 6.60 8.46 8.23 7.90 1.85

Other photographic supplies 1.26 1.14 0.58 2.38 0.61 1.04 1.52 1.71

Photo processing 17.88 14.93 18.70 21.31 18.67 20.15 19.10 4.41

Repair and rental of photographic equipment 1.30 0.03 1.32 1.00 0.86 0.84 5.01 0.66

Photographic equipment 32.56 28.34 38.74 36.64 43.07 32.70 19.48 6.29

Photographer fees 22.44 20.05 28.87 27.12 27.32 22.24 6.76 8.76

Fireworks 5.94 9.65 12.93 8.91 5.27 1.31 – –

Pinball, electronic video games 1.90 6.93 1.63 2.82 1.39 1.67 0.38 –

Note: Subcategories may not add to total because some are not shown. “–” means sample is too small to make a reliable estimate.
Source: Bureau of Labor Statistics, unpublished data from the 2006 Consumer Expenditure Survey
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