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NEW EDITION

Racial and Ethnic Diversity

Asians, Blacks, Hispanics, Native Americans, and Whites,
Bith ed.

By THE EDITORS OF NEW STRATEGIST

“Convenient and provides easy comparisons ... recommended.”
—Library Journall

The new sixth edition of Racial and Ethnic Diversity is a
profile of a U.S. population that is growing more diverse much
faster than many had predicted. Hispanics are the largest
minority, Asians are the most affluent,
and blacks are making big gains in edu-
cation and earnings.

ANB ETERIE
New to this edition of Racial and Fibda t-1H&E
Ethnic Diversity is a chapter on atti- -
tudes by race and Hispanic origin that yix
is based on data from the recently
released 2008 General Social Survey.
You also get, in addition to detailed esti-
mates and projections of the U.S. popu-
lation by race and Hispanic origin, the
latest socioeconomic data on blacks, Hispanics, Asians, and
American Indians.

e e et

AT IR N PO A R

Also included are data on the spending of Asian, black,
Hispanie, and non-Hispanic white households, plus the latest
wealth data from the Survey of Consumer Finances.
Unpublished data from the American Time Use Survey, bro-
ken out by race and Hispanic origin, reveal how each group,
including Asians and American Indians, prioritize the aver-
age day. New population projections to 2025 are in this vol-
ume, as well as tables on college enrollment, retirement plan
participation, and the use of alternative medicine.

Racial and Ethnic Diversity is designed for easy use. It is
divided into five sections devoted to the major racial and eth-
nic groups: American Indians, Asians, Blacks, Hispanics, and
Non-Hispanic Whites. A sixth section provides comparative
information for the Total Population. Also included is a sev-
enth section on attitudes by race and Hispanic origin. Within
chapters, where data are available, identically structured
tables appear for each racial group.

The pdf of each New Strategist title includes links to spread-
sheets of the book’s data tables, perfect for doing your own
analysis and using the data in PowerPoint presentations. You
can order and download pdfs at www.newstrategist.com.

$94.95 (ISBN 978-1-935114-27-7; paper; 729 pgs.; June 2009)

NEW EDITION

The American Marketplace

Demographics and Spending Pattems, 9th ed.

By THE EDITORS OF NEW STRATEGIST

“The American Marketplace should be on your bookshelf.”
—The Wall Street Journal

“The organization of the book is straightforward, and the index
makes it easy for the user to locate needed data quickly. The type
is clear and easy to read, and the charts and tables are well con-
structed for data clarity... Its price is relatively low, making it acces-

sible for most libraries. This book is highly recommended.”
—American Reference Book Annual

Quick and easy access is the goal of the new ninth edition of
The American Marketplace: Demographics and Spending
Patterns.

Designed for convenience, The American Marketplace
draws on scores of government and proprietary sources to
give you a population profile of the United States in one
handy volume. Its hundreds of tables are organized into 11
chapters covering attitudes, education, health, housing,
income, labor force, living arrangements, population, spend-
ing, time use, and wealth.

New to this edition of The American Marketplace is a chap-
ter on attitudes based on data from the recently released 2008
General Social Survey. Also new is a chapter on time use that
examines data from the 2007 American Time Use Survey.
Plus, you get a look at the latest data on the changing housing
market and demographic profiles of who owns those homes.
Included are the latest income and labor force data and new
projections of the Asian, black, and Hispanic populations to
2025. Data in the spending chapter reveal how spending pat-
terns are changing. The wealth chapter has been updated
with the latest and most timely findings from the Survey of
Consumer Finances.

To see a detailed list of all the data tables in The American
Marketplace, plus the book’s introduction, index, bibliogra-
phy, and sample pages, go to www.newstrategist.com

$89.95 (ISBN 978-1-935114-28-4; 594 pgs.; paper; June 2009)
AMERICAN CONSUMERS SERIES

To see

tables of contents,
sample pages,

and more,

go to
www.newstrategist.com,
where you’ll also find
more tools to

answer your questions
about American

conSumers.

www.newstrategist.com



NEW EDITION

The Millennials:

Americans Born 1977 to 1994, 4th ed.

By THE EDITORS OF NEW STRATEGIST
with a special supplement about the iGeneration

“...the information is presented in a convenient and user-friendly
manner that will encourage browsing as well as ready-reference
use. This is a useful companion volume to Generation X and The
Baby Boom and is recommended for academic and public
libraries.” —American Reference Books Annual

The new fourth edition of The Millennials: Americans Born
1977 to 1994 is two books in one—it provides a demographic
and socioeconomic profile of the Millennial generation, which
spanned the ages of 15 to 32 in 2009, and it includes a special
supplement on the iGeneration, children under age 15. The
two generations total 133 million people, or 44 percent of the
total population.

The Millennials: Americans Born 1977 to 1994 is designed
for easy use. Its eleven chapters examine Millennials’
Attitudes, Education, Health, Housing, Income, Labor Force,
Living Arrangements, Population, Spending, Time Use, and
Wealth. The additional nine chapters in the special
iGeneration supplement examine children and their families:
Education, Health, Housing, Income, Labor Force, Living
Arrangements, Population, Spending, and Time Use.

New to this edition is the Attitudes chapter, based on data
from the recently release 2008 General Social Survey. Also
new are tables on the use of alternative medicine, population
projections to 2025, and estimates of household wealth. The
chapter on time use shows how young adults and parents pri-
oritize their time.

Each new generation of Americans is unique and surprising
in its own way. With The Millennials: Americans Born 1977
to 1994 on your bookshelf, you won’t be surprised by the
unique characteristics of young adults, and you will be pre-
pared for the generation that follows them. With this informa-
tion in hand, you will be better able to cater to their wants and
needs in this difficult economic time.

$69.95 (ISBN 978-1-935114-15-4; 496 pgs.; paper; July 2009)
AMERICAN GENERATIONS SERIES

4

Order all four new editions in the
American Generations Series —
The Millennials, Generation X,

The Baby Boom, and
Older Americans—
and save!

Pay $265.00 for all four books
and get an extra 15% discount on

checkout.

(ISBN 978-1-935114-23-9) $265.00

NEW EDITION

Generation X
Americans Born 1965 to 1976, 6th ed.

By THE EDITORS OF NEW
STRATEGIST

“Although Generation X has received less publicity
than its predecessor, the Baby Boom generation, it
may well hold more critical insight into the future
direction of the U.S. population ... This work is a con-
venient, user-friendly, and authoritative location for

information on Generation X.”
—American Reference Books Annual

“Recommended for all libraries.” —choice

The new sixth edition of Generation X:
Americans Born 1965 to 1976 tells the story of
the small but vital generation spanning the ages
of 33 to 44 in 2009.

Although their num-
bers are small,
Generation X is a
vital part of the
nation’s commerce
and culture. They
account for the
largest share of the
nation’s  parents.
Many were new
homebuyers  and
caught up in the
housing bubble. Generation X is your guide to
how the economic downturn is affecting their
incomes and spending.

New to the sixth edition of Generation X is a
chapter on attitudes that is based on data from
the recently released 2008 General Social
Survey. You also get labor force data for 2008
and population projections to 2025, along with
new estimates of household wealth. The health
chapter includes new data on the use of alterna-
tive medicine, while the time use chapter pres-
ents unpublished, detailed data on how
Generation X allocates its time.

Generation X: Americans Born 1965 to 1976 is
designed for easy use. It is divided into 11 chap-

ters, organized alphabetically—Attitudes (a new
chapter), Education, Health, Housing, Income,
Labor Force, Living Arrangements, Population,
Spending, Time Use, and Wealth.

One of the most distinct features of Generation
X is its racial and ethnic diversity. Generation
X: Americans Born 1965 and 1976 shows how
Gen Xers are changing and what to expect from
them in the future.

$69.95 (ISBN 978-1-935114-16-1; 352 pgs.; paper; June 2009)
AMERICAN GENERATIONS SERIES

Getting Wiser to Teens:

More Insights into Marketing to Teenagers

By PETER ZOLLO

“If you market to teens, just hope your competitors

don’t buy this book!”
—Dr. Bob Bailey, Exec. V.P., Research & Planning, BBDO Chicago

Peter  Zollo’s  popular
Getting Wiser to Teens:
More  Insights into
Marketing to Teenagers
gives readers a thorough
understanding of what
teens think, feel, and need,
what they do, what they
buy, and how marketers
should—and shouldn’t—
reach them.

Pulling together information from the twice-
yearly syndicated TRU Study and countless
qualitative-research studies conducted by Mr.
Zollo’s firm, Teenage Research Unlimited, this
information-packed book is your indispensable
guide to the teen market.

$54.95 (978-1-885070-54-8; 424 pgs.; hardcover; Nov. 2003)

800/848/0842 www.newstrategist.com



To see

tables of contents,
sample pages,

and more,

go to
www.newstrategist.com,
where you'll also find
more tools

to

answer your questions
about

American consumers.

NEW EDITION

The Baby Boom

Americans Born 1946 to 1964, 6th ed.

By CHERYL RUSSELL

“The Baby Boom has been highly influential and their opinions and
demographics are a barometer of where the entire nation stands
today. The Baby Boom is a very helpful source ... highly recom-
mended.” —American Reference Books Annual

The new sixth edition of The Baby Boom: Americans Born
1946 to 1964 is a definitive reference by a nationally recog-
nized authority on the Baby Boom. In it Russell analyzes the
demographic and spending data you need to fully understand
this huge and influential generation whose top concerns are
financial security and health care.

New to this edition is a chapter on attitudes that is based on
data from the recently released 2008 General Social Survey.
You also get the latest statistics on the labor force participa-
tion, living arrangements, incomes, health (including new
data on the use of alternative medicine), spending, and wealth
of the Baby Boom generation.

The Baby Boom: Americans Born 1946 to 1964 is designed
for easy use. It is divided into 11 chapters, organized alpha-
betically—Attitudes, Education, Health, Housing, Income,
Labor Force, Living Arrangements, Population, Spending,
Time Use, and Wealth.

The Baby Boom’s ?? million members are in their peak earn-
ing years and they spend more than any other age group on
most products and services. At the same time, the economic
downturn has driven home the fact that Boomers may have to
endure an old age with inadequate health care and meager
incomes. The Baby Boom is your guide to this all-important
but beleaguered generation.

The pdf of each New Strategist title includes links to spread-
sheets of the book’s data tables, perfect for doing your own
analysis and using the data in PowerPoint presentations. You
can order and download pdfs at www.newstrategist.com.

$69.95 (ISBN 978-1-935114-17-8; 352 pgs.; paper; June 2009)
AMERICAN GENERATIONS SERIES
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NEW EDITION

Older Americans
A Changing Market, 6th ed.

By THE EDITORS OF NEW STRATEGIST

“An incredibly easy reference, this should be one marketing book that
does not collect dust on your shelf.” —Journal of Consumer Marketing

“Although this fascinating and useful volume is directed toward busi-
nesses, it will be of interest to many other groups ... Highly recom-
mended.” —CHOICE

“This reference book continues to be a valuable tool for business
researchers and others interested in demographic data and interpre-
tation. It is highly recommended.” —American Reference Books Annual

No segment of the population is changing as much as older
Americans, an expanding age group that is becoming increas-
ingly sophisticated as it fills with well-educated Boomers.

The new sixth edition of Older Americans includes the latest
statistics on the health, living arrangements, incomes, spending,
and wealth of the 55-plus age group. It presents labor force data
for 2008, which reveal the rising labor force participation among
men and women aged 55 and older. It presents new data on their
health and includes tables on their use of alternative medicine.
New population projections are in this volume, along with new
data on household wealth from the Survey of Consumer
Finances. Also new to this edition is a chapter about their atti-
tudes, based on data from the recently released 2008 General
Social Survey.

Older Americans: A Changing Market is designed for easy
use. It is divided into 11 chapters, organized alphabetically—
Attitudes, Education, Health, Housing, Income, Labor Force,
Living Arrangements, Population, Spending, Time Use, and
Wealth.

Because the economic downturn has hurt many older
Americans, an understanding of their wants and needs is
increasingly vital to both businesses and government. Older
Americans tells you what you need to know about this market.

$69.95 (ISBN 978-1-935114-26-0; 392 pgs.; hardcover; June 2009)
AMERICAN GENERATIONS SERIES

7

Order all four new editions in the
American Generations Series —
The Millennials, Generation X,
The Baby Boom, and

Older Americans—

and save!

Pay $265.00 for all four books
and get an extra 15% discount on
checkout.

(ISBN 978-1-935114-23-9) $265.00

800/348/0842 www.newstrategist.com



These proven
sourcebooks
bring you the
whole picture on
consumer
spending—

a must in these
difficult
economic

times.

800/848/0842

Best Customers:

Demographics of Consumer Demand, 5th ed.

BY THE EDITORS OF NEW STRATEGIST

"This is a book for the marketer, with information on the potential

market for each service and product ... a must reference."
—American Reference Books Annual

“Useful for marketing and business development purposes, the data
are as accessible to general as to academic readers.” —CHOICE

Find out what’s hot and what’s not in Best Customers:
Demographics of Consumer Demand, your one-stop
resource for finding out who spends
the most and who controls market
share—often surprisingly differ-
ent—for over 300 products.

Based on unpublished data—you
can’t find this on the Internet!—
from the Bureau of Labor Statistics'
Consumer Expenditure Survey,
Best Customers Dbrings you
insights into household spending by
age of householder, household
income, household type, race and
Hispanic origin of householder, region
of residence, and educational attain-
ment of householder.

Best Customers is divided into 21 chapters, each of which
focuses on a major spending category: alcoholic beverages,
consumer electronics, household furnishings, personal care
products, restaurants, transportation, etc.—everything a con-
sumer might buy.

What you get in Best Customers: 768 pages, Table of
Contents, Appendix A: About the Survey Methodology;
Appendix B: Percent Reporting Expenditure and Amount
Spent, Average Quarter; Appenix C: Spending by Product
Ranked by Amount Spent; Appendix D: Average Annual
Spending of Households, 2000 and 2006; Glossary, Index.

$89.95 (ISBN 978-1-935114-09-3; 768 pgs., paper; Dec. 2008)
AMERICAN MONEY SERIES

(for more options on buying this title—print + searchable pdf, sin-
gle-user pdf, multiple-user pdf—go to www.newstrategist.com)

Household Spending

Who Spends How Much on What, 13th ed.

By THE EDITORS OF NEW STRATEGIST

“The best reason to purchase Household Spending ... is the quick
access to the data. . . Household Spending is recommended for
public, academic, and corporate libraries.” —American Reference Books
Annual

“Comprehensive and clearly written.” —Monthly Labor Review

“A unique reference source, the first time the valuable Consumer
Expenditure Survey has been so readily accessible and easy to
read.” —Booklist

If Americans buy it, you can probably find out how much they
spend on it in the 13th edition of Household Spending: Who
Spends How Much on What. Based on unpublished data from
the Bureau of Labor Statistics, Household Spending is your
exclusive guide to dollar-for-dollar answers to the all-impor-
tant questions, Who buys? What do they buy? How much do
they spend?

You get these spending answers for hundreds of products that
are organized into chapters on apparel, entertainment, finan-
cial, food and alcohol, gifts, health care, household operations,
shelter and utilities, transportation, personal care, reading,
education, and tobacco—in other words, everything a house-
hold might buy, from laundry detergent and milk to big-ticket
items like homes and cars.

And you get your answers by the demographics that count—
age, income, household type, high-income households, region
of residence, race and Hispanic origin, and education.

What you get in Household Spending: Table of Contents,
list of 323 tables, Appendix A: Description of Consumer
Expenditure Survey Methodology, Appendix B: Mortgage
Principal and Capital Improvements, Appendix C: Percent
Reporting Expenditure and Amount Spent in Average
Quarter, Appendix D: Spending by Product Ranked by
Amount Spent, Glossary, Index.

$94.95 (ISBN 978-1-933588-98-8; 614 pgs., paper; Dec. 2008)
AMERICAN MONEY SERIES

For more options on buying this title—print + searchable pdf, single-
user pdf, multiple-user pdf, an Excel version for your PowerPoint
presentations—go to www.newstrategist.com.

Order 4
or more hooks

and save
15%

We're the
demographers -
let us do the work
for you

www.newstrategist.com



convenience and
easy access to
insights into
consumer
spending
patterns,

as well as
indications

of target
markets.”

—American Reference
Books Annual

Who's Buying Series

Get the demographics you need to target your markets
with the Who's Buying Series.

These 14 volumes, which can be purchased individually or as a set, give you
details about consumer spending by age, income, household type, race and
Hispanic origin, region of residence, and education. To round out the spending
picture, you also get who-are-the-best-customers analyses of the data.

Go to www.newstrategist.com to see a table of contents for each book.

Who's Buying by Age, 3rd ed.
The only published source for weekly and quarterly spending data on what households
buy and how much they spend, and also how often they buy certain items.

$59.95 (978-1-935114-21-5; 214 pgs.; paper; Dec. 2008)

Who's Buying Apparel, 4th ed.
Who buys apparel and shoes for boys and girls, men and women, plus jewelry, watches,
sewing material, laundry and dry cleaning.

$59.95 (1-978-935114-02-4; 108 pgs.; paper; Dec. 2008)

Who's Buying Alcoholic and Nonalcoholic Beverages, 5th ed.
Who buys alcoholic beverages (beer, wine, whiskey, and other alcoholic beverages) at
home, on trips, and at restaurants and bars. Also who buys colas and noncolas, coffee
and tea, fruit-flavored drinks, milk, etc.

$59.95 (1-978-935114-05-5; 124 pgs.; paper; Dec. 2008)

Who's Buying Entertainment, bth ed.

Who buys sports and photographic equipment, sound components and TVs, videogames,
movie and theater tickets, and much more.

$59.95 (1-978-935114-03-1; 132 pgs.; paper; Dec. 2008)

Who's Buying Groceries, 6th ed.
How much Americans spend on food for home consumption. The 87 items range from
bacon to instant coffee, frozen vegetables to steak.

$59.95 (1-978-935114-07-9; 288 pgs.; paper; Dec. 2008)

Who's Buying Health Care, 5th ed.

Who's spending out-of-pocket on health insurance, medical services, drugs, vitamins,
medical supplies, etc.

$59.95 (1-978-935114-10-9; 82 pgs.; paper; Dec. 2008)

Who's Buying Household Furnishings, Services, and Supplies.
Bth ed.

Who's buying furniture, floor coverings, household textiles, appliances, day care, lawn
care services, stationery, etc.

$59.95 (1-978-935114-11-6; 134 pgs.; paper; Dec. 2008)
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Who's Buying Information and Consumer Electronics

This newly expanded report looks at who's buying computers, PDAs, reading mate-
rial, audio and video streaming and downloads, telephone service, televisions,
etc.

$59.95 (1-978-935114-13-0; 108 pgs.; paper; Dec. 2008)

Who's Buying for Pets, 6th ed.

Who's buying pet food, supplies and medicine, veterinary services, etc.
$59.95 (1-978-935114-04-8; 62 pgs.; paper; Dec. 2008)

Who's Buying hy Race and Hispanic Origin, 4th ed.
The demographics of spending by race and Hispanic origin on hundreds of prod-
ucts and services in ten major categories ranging from apparel to transportation.

$59.95 (1-978-935114-18-5; 124 pgs.; paper; Dec. 2008)

Who's Buying at Restaurants and Carry-Outs, 6th ed.
Who's buying breakfast/brunch, lunch, dinner, and snacks at fast- and full-serv-
ice restaurants, vending machines, school and work cafeterias.

$59.95 (1-978-935114-14-7; 78 pgs.; paper; Dec. 2008)

Who's Buying Transportation, bth ed.

Who's buying cars and trucks, gasoline and motor oil, public transportation, vehi-
cle insurance, maintenance, etc.

$59.95 (1-978-935114-19-3; 134 pgs.; paper; Dec. 2008)

Who's Buying for Travel, bth ed.

Who's buying airline and ship fares, luggage, lodging, food, alcohol, auto rental,
and recreational expenses on trips, etc.

$59.95 (1-978-935114-20-8; 82 pgs.; paper; Dec. 2008)

Who's Buying: Executive Summary of Household
Spending, 4th ed.

A broad overview of spending that provides insights into consumer spending pat-
terns and how those patterns differ by demographic characteristic.

$59.95 (1-978-935114-06-2; 130 pgs.; paper; Dec. 2008)

SPECIAL OFFER: Buy the entire 14-volume series and save more
than 5%, plus take an additional 15% discount at check-out.
$750.00 (ISBN 1-978-935114-25-3; 14 volumes; paper; 2008)

The pdf of each New Strategist title includes links to spread-
sheets of the book’s data tables, perfect for doing your own analy-
sis and using the data in PowerPoint presentations. You can order
and download pdfs at www.newstrategist.com.
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If you are not 100% satisfied with the books you order, just

100% Money-Back Guarantee retum them in good condition within 15 days for a full refund.

Mail: New Strategist, PO. Box 242, Ithaca, NY 14851 Fax: 071277500 n lén:ﬁmv?w n"fvvf.fﬂf.ﬂe.gt'sntocwo?Jﬁ'v'vvarﬁ:wfggﬁgitofﬁ AMERICAN GENERATIONS SERIES
_ Millennials: Americans Born 1977 to 1994, 4th ed. - NEW 9781935114154  $69.95
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Company: __ Oider Americans: A Changing Market, 6th ed. - NEw 9781935114260 $69.95
Street address: _ All'4 volumes 9781935114239  $265.00
o — _ otate fp AMERICAN MONEY SERIES
Email (in case we have a question) .
_ American Incomes, 6th ed. 9781-933588-26-1 $89.95
___ Best Customers, bth ed. 9781-93511409-3  $89.95
PAYMENT __ Household Spending, 13th ed. 9781933588988  $94.95
[ Check enclosed made payable to New Strategist (tax I.D. #16-1463795)
(d Charge to: [ MasterCard (d Visa (1 American Express WHO'S BUYING SERIES
Cord number: Expiration date:__[___/___ __ Who's Buying by Age, 3rd ed. 9781935114215 $59.95
Signature: Security code: _ Who's Buying: Exec. Summary of Household Spending, 4th ed. 9781935114062 $59.95
2 Bill me iraries only) P0. number: __ Who's Buying by Race and Hispanic Origin, 4th ed. 9781935114185  $59.95
__ Who's Buying Alcoholic and Nonalcoholic Beverages, bthed. 9781935114055  $59.95
QUANTITIES __ Who's Buying Apparel, 4th ed. 9781-935114024  $59.95
Qb Title ISBN Price Total __ Who's Buying Entertainment, 5th ed. 9781935114031  $59.95
AMERICAN CONSUMERS SERIES __ Who's Buying Groceries, Gth ed. 9781-935114079  $59.95
__AtoZ Guide to American Consumers 9781933588971  $59.95 __ Who's Buying Health Care, 5th ed. 9781935114109  $59.95
_ American Attitudes, 5th ed. 9781933588933  $89.95 __Who's Buying Household Furnishings, Services, Supplies, 6th ed. 97s81-035114116  $59.95
_ American Generations, 6th ed. 9781-933588957  $89.95 __ Who's Buying Information and Consumer Electronics 9781-935114130  $59.95
__ American Health, 2nd ed. 9781-933588-100  $89.95 __ Who's Buying for Pets, 6th ed. 9781935114048  $59.95
__ American Marketplace, 9th ed. -~ NEW 9781935114284  $89.95 __ Who's Buying at Restaurants and Carry-Outs, 6th ed. 9781935114147  $59.95
_ American Men, 3rd ed. 9781933588926  $89.95 __ Who's Buying Transportation, 5th ed. 9781935114192  $59.95
_ Pmerican Women, 4th ed. 9781933588940  $89.95 __ Who's Buying for Travel, 5th ed. 9781935114208  $59.95
__ American Time Use 9781-93358827-8  $89.95 __ All'14 volumes 9781935114253  $750.00
___ Demographics of the U.S., 3rd ed. 9781933588285  $89.95
__ Getting Wiser to Teens 9781885070548  $54.95 \WHO WE ARE SERIES
__ Racial and Ethnic Diversity, 6th ed. - NEW 9781935114277 $94.95 Who We Are: Asians 9781933588797  $89.95
_ Who We Are: Blacks 9781-933588:81-0  $89.95
THE OPPORTUNITY SERIES __ Who We Are: Hispanics 9781933588834  $89.95
___TenThings You Need to Know ahout the Children's Market 9781933588964  $89.95 — AlI3 volumes 9781:933588-308  $245.00
__ TenThings You Need to Know about the College Market 9781935114000  $89.95 L
__TenThings You Need to Know about the Retirement Market 9781935114017  $89.95 — Bet You Did't Know 9761591026358 $18.95
__ Al 3 volumes 9781935114086  $245.00 Subtotal
If ordering 4 or more books, deduct: 15% SAVINGS
The pdf of each New Strategist title includes links to spreadsheets of the book’s data tables, perfect $7 for frst book; $1 for each add' book SHipping
for doing your own analysis and using the data in PowerPoint presentations. New York State deliveries add: Sales Tax

You can order and download pdfs at www.newstrategist.com. TOTAL
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American Incomes
Demographics of Who Has Money, 6th ed.

BY THE EDITORS OF NEW STRATEGIST

The first edition of American Incomes was selected as a Best
Reference Source by Library Journal

“...patrons will be delighted with access to hard-to-find numbers ...”
—American Reference Books Annual

“Market researchers, social policy analysts, and informed citizens will

find this book indispensable for their libraries. Highly recommended.”
—CHOICE

American Incomes: Demographics of Who Has Money is your
one-stop resource for understanding the economic status of
Americans. You will benefit from the expert knowledge of the
New Strategist editors as they bring you the facts about income
trends by age of householder, household type, race and Hispanic
origin, education, region of residence, and work status. It shows
you how the incomes of men and women are changing and which
households have discretionary income, or money left over after
paying for necessities (figures calculated just for this book).
Finally, you get the data on the wealth—and poverty—of
American households.

American Incomes puts the federal government’s most valu-
able databases at your fingertips. Their accurate and reliable
statistics on Americans’ demographics and financial trends can
be all yours without the drudgery of having to comb through
hundreds of pages of online spreadsheets.

What you get in American Incomes: Table of contents, list of
298 tables, list of 98 illustrations, glossary, bibliography, index.

$89.95 (ISBN 978-1-933588-26-1; 448 pgs.; hardcover; June 2007)
AMERICAN MONEY SERIES

For more options on buying this title—print + searchable pdf, single-

user pdf, multiple-user pdf, an Excel version for your PowerPoint pre-
sentations—go to www.newstrategist.com.
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American Men:
Who They Are and How They Live, 3rd ed.

American Women:
Who They Are and How They Live, 4th ed.

By THE EDITORS OF NEW STRATEGIST

“These two volumes are highly recommended.”
—American Reference Books Annual

The third edition of American Men and fourth edition of
American Women examine the many dimensions of men’s and
women’s lives as the first decade of the 21st century comes to a
close.

Included in their pages are all-important demographic data show-
ing the size of the male and female populations, their changing
age distribution, rising educational attainment, and evolving
racial composition. New to these editions is a chapter that com-
pares the attitudes of men and women on a number of important
issues and examines how their attitudes differ by age. Also includ-
ed is a chapter profiling men’s and women’s time use based on the
Bureau of Labor Statistics’ invaluable American Time Use
Survey. You also get the labor force projections from the Bureau
of Labor Statistics, statistics on men’s and women’s incomes and
living arrangements, and population projections from the Census
Bureau.

While the government collected most of the data presented in
American Men and American Women, their data tables are not
reprints from government reports—as is the case in many refer-
ence books and reports. New Strategist’s editors spent hundreds
of hours scouring web sites, compiling numbers into meaningful
statistics, and creating tables with calculations that reveal the
trends.

American Men: $89.95 (ISBN 978-1-933588-92-6; paper; Dec. 2008)
American Women: $89.95 (ISBN 978-1-933588-94-0; paper. Dec. 2008)
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A to Z Guide to American Consumers:

Quick Links to Free Demographics

By CHERYL RUSSELL

“Although there are many government surveys that are cited, this guide provides links directly to the report
that the user is trying to obtain. . . Additionally, this resource provides an advantage over search engines in
that it provides more exacting and credible resources. When comparing Web searches versus information in
the guide, the guide was a much more efficient tool. The A to Z Guide to American Consumers is highly

recommended for all libraries and may be a valuable addition to the ready-reference collection.”
—American Reference Books Annual

Need a research assistant? Here is one that is reliable and does not
have to be added to the payroll: A to Z Guide to American Consumers,
which gives you the demographic information you need in just a few
keystrokes. The A to Z Guide is your quick link to free information
about topics ranging from Adoption to Zip Code Demographics. Plus,
there is a contact list of 54 major surveys or data collection efforts
ranging from the American Community Survey to the Youth Risk
Behavior Surveillance System that provide demographic information
about the U.S. population, all available for free or a nominal charge.

You will also benefit from author and demographer Cheryl Russell’s
insights into where to get the data you need and how to interpret what
you find. Please note that the pdf of the book, which can be downloaded
today at www.newstrategist.com, contains links that put the information you need literally a click
away.

$59.95 (ISBN 978-1-933588-97-1; 246 pgs.; paper; June 2008)
AMERICAN CONSUMERS SERIES

For more options on buying this tite—hardcopy + single-user pdf, hardcopy + multiple-user pdf/site
license—go to http://www.newstrategist.com
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Bet You Didn't Know SR
By CHERYL RUSSELL PR |
Statistics maven Cheryl Russell—editorial director of New Strategist Sn :
Publications and the former editor-in-chief of American Demographics ——

magazine—has spent a career tracking down facts. In Bet You Didn’t

Know, a fast-paced adventure in trend spotting, she separates facts from

fantasy and applies a hefty dose of common sense to provide a deeper understanding of the process-
es at work in American society. Fans of Russell's popular American Consumers newsletter will love
this book! (Please note that this title is published by Prometheus Books.)

$18.95 (ISBN 978-1-59102-635-8; 270 pgs.; paper; August 2008)

600/848/0842

American Generations:
Who They Are and How They Live, 6th ed.

By THE EDITORS OF NEW STRATEGIST

“Especially valuable are American Generations’ unique tables and
graphs—compilations that otherwise would require the manipula-

tion of data from various sources . . . Highly recommended.”
—CHOICE

“This book serves as an excellent reference for business and indus-

try planners because of the wealth of information provided.”
—Journal of Consumer Marketing

“Anyone who needs information on the existing generations will prof-
it from one of the best publications on the area of interest,

American Generations.” —American Reference Books Annual

The sixth edition of American Generations: Who They Are
and How They Live is a superior resource for researchers
who want to quickly and easily compare and contrast the five
living generations—Millennial, Generation X, Baby Boom,
Swing, and World War II. Opening with an in-depth overview
of the demographics of the generations, American
Generations’ 11 following chapters examine their attitudes
and behavior (a new chapter), education, health, housing,
incomes, labor force, living arrangements, population, spend-
ing, time use, and wealth.

In the past, when the pace of change was slow, the concept of
generations had little importance for society, public policy, or
commerce. But today, the world changes rapidly and people
who are as little as ten years apart in age can have very dif-
ferent experiences growing up—making them unlike one
another in significant ways. American Generations reveals
the differences and similarities among the generations of
Americans.

Please note that the pdf of this title includes links to spread-
sheets of all the book’s 273 tables, perfect for doing your own
analysis and using the data in PowerPoint presentations. You
can order and download the pdf at www.newstrategist.com.

$89.95 (ISBN 978-1-933588-95-7; 478 pgs.; paper; June 2008)
AMERICAN CONSUMERS SERIES

Need it
now!?

Duwnln_)ad it at
www.newstrategist.com

www.newstrategist.com



The Opportunity Series

BY THE EDITORS OF NEW STRATEGIST

Wondering how to profit from demographic and spending trends? The
New Strategist demographers, who have been tracking trends for more
than two decades, show you what you need to know in the three-volume
Opportunity Series.

Ten Things You Need to Know about the Children’s Market

Marketing to children today is a challenge. Not only are children harder
to find in our aging nation, but children themselves are becoming more
diverse in every way. Ten Things You Need to Know about the
Children’s Market is an essential resource for analysis of demographic
trends in the children’s industry.

Ten Things You Need to Know ahout the College Market

The college market is large and, until recently, has been growing rapidly.
But with college costs rising beyond affordability for most families, the
size of the market has peaked. Ten Things You Need to Know about the
College Market is designed to help you focus your efforts on the most
important demographic trends occurring among college students.

Ten Things You Need to Know about the Retirement Market

The retirement market is poised for rapid growth. But retiring boomers
are likely to surprise both businesses and policymakers with their retire-
ment choices. Ten Things You Need to Know about the Retirement
Market is designed to help you focus your efforts on the most important
demographic trends occurring among retirees during the next few years.

 The Opportunity Series, all three volumes: $240.00 (ISBN 978-1-935114-08-6)
o Ten Things You Need to Know about the Children’s Market

$89.95 (ISBN 978-1-933588-96-4; 90 pgs.; paper; August 2008)

¢ Ten Things You Need to Know about the College Market

$89.95 (ISBN 978-1-935114-00-0; 90 pgs.; paper; August 2008)

o Ten Things You Need to Know about the Retirement Market

$89.95 (ISBN 978-1-935114-01-7; 100 pgs; paper; August 2008)
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Who We Are Series
« Who We Are: Asians

- Who We Are: Blacks

- Who We Are: Hispanics

By THE EDITORS OF NEW STRATEGIST

“These books are fascinating to browse through and contain vital information for
marketers and policy makers. The data give insight into what the future holds for
the United States in the areas of retail, health care, education, and more. It
should be noted that the tables presented here are not reprints from government
reports. Instead, they have been created by the New Strategist editors to high-

light consumer trends. This set is highly recommended . . . ”
—American Reference Books Annual

The Who We Are Series brings you, in three accessible volumes that can
be purchased singly or as a set, the facts you need about the size and char-
acteristics of the country’s growing minority populations—Asians,
Blacks, and Hispanics. Each volume contains chapters that examine their
education, health, housing, income, labor force status, living arrange-
ments, population, spending, time use, and wealth (except for Asians, for
whom there are no data on wealth).

Value added

New Strategist’s demographers spent hundreds of hours scouring web
sites, compiling numbers into meaningful statistics, and creating tables
with calculations revealing the trends. New Strategist has done the work
for you, delving into the data and providing insight and analysis, placing
the important information about Asians, Blacks, and Hispanics at your
fingertips.

What you get in the Who We Are Series

Each volume contains a table of contents, list of tables, list of illustrations,
introduction, executive summary, glossary, bibliography, and index.

Who We Are Series $245; all 3 volumes: (978-1-933588-30-8)

Who We Are: Asians $89.95; (978-1-933588-79-7; 246 pgs.; paper; Dec. 2007)
Who We Are: Blacks $89.95; (978-1-933588-81-0; 266 pgs.; paper; Dec. 2007)
Who We Are: Hispanics $89.95; (978-1-933588-83-4; 274 pgs.; paper; Dec. 2007)

For more options on buying these titles—print + searchable pdf, single-user pdf,
multiple-user pdf, an Excel version for your PowerPoint presentations—go to
www.newstrategist.com.




Order 4
or more hooks

and save
15%

800/848/0842

American Attitudes:
\El\tlll:u Jhinks What about the Issues That Shape Our Lives,
ed.

By THE EDITORS OF NEW STRATEGIST

"Could be called . . . the political strategist's bible."
—The Wall Street Journal

"Highly recommended." —CHOICE

“It is an informative and thought-provoking way to quickly gain a pic-
ture of the overall opinions of American society. Like other New
Strategist publications, the book is well-formatted, easy to browse,
has good indexing, and contains informative charts. . . . recom-
mended. —American Reference Books Annual

"Students looking for excellent documentation of public opinion on

virtually any current topic will find this work extremely helpful."
—Scranton University Library Newsletter

Researchers who want to explore Americans’ changing atti-
tudes will want American Attitudes: Who Thinks What
about the Issues That Shape Our Lives, 5th ed. 1t reveals
what the public thinks about topics ranging from premarital
sex to global warming, their money and their marriages,
hopes for their children, how often they socialize and with
whom, their religious beliefs, political leanings, and working
conditions. It shows those answers by the demographics that
shape perspective—sex, age, race, and education. American
Attitudes also compares attitudes in 2006 with 1996, examin-
ing how opinions have—and have not—changed during those
ten years.

Please note that the pdf of this title includes links to spread-
sheets of all the book’s 321 tables, perfect for doing your own
analysis and using the data in PowerPoint presentations. You
can order and download the pdf at www.newstrategist.com.

$89.95 (ISBN 978-1-933588-93-3; 432 pgs.; paper, June 2008)
AMERICAN CONSUMERS SERIES

For more options on buying this title—single-user pdf, hardcopy +
single-user pdf, hardcopy + multiple-user pdf/site license—go to
http://www.newstrategist.com

American Time Use
Who Spends How Long at What

By THE EDITORS OF NEW STRATEGIST

“Recommended.” —Choice

“[American Time Use] should provide useful information to a broad spec-
trum of readers, particularly marketers and sociologists, as well as those
simply interested in comparing their own time use to the average alloca-
tions of persons in a similar category. New Strategist has spared individu-
als considerable time and effort that would be required to find meaning in

a labyrinth of original data.
—American Reference Books Annual

“With its engaging statistics and eye-friendly layout, American Time Use
is a unique and reasonably priced title recommended for business collec-
tions.” —Bookiist

American Time Use: Who Spends How Long at What describes
how much time people spend sleeping, going to work, watching tel-
evision, playing games, attending church, volunteering—if we do it,
American Time Use brings you the facts about it, all broken out by
age.

You can’t get the numbers in American Time Use on any govern-
ment web site, which makes this book especially valuable. New
Strategist’s statisticians analyzed the raw time use data to produce
the percentages of people participating in activities, the indexes, and
the rankings, each of which reveals significant differences in time
use by lifecycle stage.

If you have ever wondered while watching TV why advertisers are
so intent on selling snacks or sleep aids or cleaning products—or
even why they spend so much money on television advertising at
all—time use data has the answers. American Time Use shows you
the answers. New Strategist has done the work for you, providing
analysis and comparisons, placing the important American Time
Use Survey at your fingertips.

What you get in American Time Use: table of contents, list of 174
tables, Appendix A: About the American Time Use Survey,
Appendix B: Time Use Category Examples, glossary, index.

$89.95 (ISBN 978-1-933588-27-8; 480 pgs.; hardcover; June 2007)
AMERICAN CONSUMERS SERIES

For more options on buying this title—print + searchable pdf, single-user
pdf, multiple-user pdf, an Excel version for your PowerPoint presenta-
tions—go to www.newstrategist.com.
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American Health

Demographics and Spending of Health Care Consumers,
2nd ed.

By THE EDITORS OF NEW STRATEGIST

“Information is provided in over 300 easy-to-read tables and
graphs with explanatory text that includes historical data and cal-
culations to better understand trends. A glossary, bibliography,
and index are provided. This compendium of health services con-
sumer statistics contains information useful to students,

researchers, policymakers, and health care professionals.”
—American Reference Books Annual

“This resource will be a welcome addition to the marketing and
health collections of public and academic libraries.” —Library Journal

American Health: Demographics and Spending of
Health Care Consumers focuses on health care consumers
rather than industry statistics and reveals future market
and policy needs. Drawing on over 60 government publica-
tions and websites and giving you more than twice as many
tables as contained in the popular Health, United States,
American Health’s 14 chapters examine the whole gamut
of our physical and mental wellbeing—addictions, aging,
alternative medicine, births, deaths, disability, diseases,
health care coverage, health care visits, hospital care, men-
tal health, sexual attitudes and behavior, weight and exer-
cise, and attitudes toward health care.

The book’s hundreds of tables were individually compiled
and created by New Strategist's editors and statisticians,
who added historical data and calculations so you can
instantly grasp the trends without having to do the work
yourself.

What you get in American Health: 480 pages, table of
contents, list of 324 tables, list of 110 illustrations, glossary,
bibliography, index.

$89.95 (ISBN 978-1-933588-10-0; 448 pgs.; hardcover; June 2007)
AMERICAN CONSUMERS SERIES

For more options on buying this title—print + searchable pdf, sin-
gle-user pdf, multiple-user pdf—go to www.newstrategist.com.
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Demugra phics of the U.S.

Trends and Projections, 3rd ed.
BY CHERYL RUSSELL

"Recommended for individuals and for libraries serving all
age and educational groups. " —American Reference Books Annual

“A good source of data.” —CHOICE

Demographics of the U.S. : Trends and
Projections, is a unique source for details about the
socioeconomic trends of the last half of the 20th cen-
tury and the first decade of the 21st. It includes
comprehensive coverage of historical statistics,
including single-year data on many topics such as
school enrollment, SAT scores, hospital admissions,
employment status of men and women, living
arrangements of children, marital status, and geo-
graphic mobility.

Demographics of the U.S. documents the trends of
the past 50-plus years by compiling historical num-
bers that cannot be
found in a single
volume anywhere
else. Its ten chap-
ters examine
trends in
Americans'  atti-
tudes and behavior,
education, health,
housing, income,
labor force partici-
pation, living
arrangements, pop-
ulation, spending,
and wealth.

B A

What you get in Demographics of the U.S.: 556
pages, table of contents, list of 330 tables, list of 91
illustrations, executive summary, glossary, bibliog-
raphy, index.

$89.95 (978-1-933588-28-5; 538 pgs.; paper; Dec. 2007)
AMERICAN CONSUMERS SERIES

what you get from
NEW STRATEGIST

Expert analysis.
The New Strategist editorial staff is headed
by editorial director Cheryl Russell, a
demographer and author who previously
served as editor-in-chief of American
Demographics magazine from 1984 to 1990,
executive editor of The Boomer Report, and
contributing editor to Money magazine. She
holds an M.A. in Sociology/Demography
from Cornell University.

Time-saving analyses

and calculations.

The New Strategist editors do the work for

you by combing the federal government's

huge online spreadsheets for the most useful

data, then figuring percent distribution, per-

centage point change, and other useful and

thought-provoking calculations. All of the

analysis and much of the data in New
Strategist books aren’t available online.

Comprehensive coverage.
Most of the data in New Strategist books are
from the federal government, your best
source for up-to-date, reliable information on
the changing characteristics of Americans.
The numbers come primarily from the
Census Bureau, Bureau of Labor Statistics,
National Center for Education Statistics,
National Center for Health Statistics, and
Federal Reserve Board. Attitudinal data are
from the General Social Survey of the
University of Chicago's National Opinion
Research Center.

Electronic Librarians.
For information about site licenses for New
Strategist titles, go to
www.newstrategist.com
e-mail us at
demographics@newstrategist.com
or call toll free 800/848-0842.

www.newstrategist.com
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